Year 6 to Year 7
Transition Booklet
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Welcome to St Peter’s!
To get you ready for year 7, teachers at St Peter’s have designed lots of tasks for you to
complete. The end goal: design your own theme park.
There is a lot of work in this booklet but you do not have to complete all of the work.
Choose the tasks that you like the look of and complete them to the best of your ability.
We can’t wait to see what you have done.
See you in September.
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Drama
Create both a storyboard and a script for your own theme park or ride.
Stage 1 – Research
Watch as many different theme park adverts on YouTube as you can. (I.e. Disney World, Alton Towers, Drayton
Manor). Answer the following questions about them.
1.
2.
3.
4.
5.

What activities do you see the people in the advert doing?
What emotions do you think they are all experiencing?
What type of rides do you see in the advert?
Do they include any special offers within their adverts? (Give an example)
How do they make the atmosphere of the theme park feel exciting? (Talk about the music, the colours, and
the activities shown)

Stage 2 – Storyboard
Using the template on the next page create a story board that could be used to create your own advert for your own
theme park. (You might want to include the logo and name of your park that you have already created)
Things to consider:
1.
2.
3.
4.

Who are your park guests in the advert going to be?
What activities/rides are they going to do? (different one per panel or will you focus on one attraction)
How long will each scene (or panel) last?
How are you going to make the emotions of the park guests clear? (You want the audience to see them
enjoying themselves)

Stage 3 – Script
You may have noticed that there is a narrator in most of the adverts that your researched. Create a script for your
advert so that the person doing the voice over knows what to say about your theme park.
Things you might want to consider:
1.
2.
3.
4.

Keep it short, sharp and snappy
What special offers can you include
Stage directions (pauses, emotions, etc.)
Use exciting descriptions of the ride(s) in your advert to entice people to visit?
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Music
You are going to be creating a piece of music for the advert you created in drama.
Stage 1 – Research
Watch as many different theme park adverts on YouTube as you can. (I.e. Disney World, Alton Towers, Drayton
Manor). Answer the following questions about them.
1.
2.
3.
4.

What type of music do you hear? (Classical, Dance, Rock, etc.)
What instruments are being used?
Is the music fast or slow?
How do they make the atmosphere of the theme park feel exciting through the music?

Stage 2 – Planning
You now need to decide the different elements that you want to include in your piece of music.
What to consider:
1.
2.
3.
4.

Which instruments will you use?
Loud or Quiet
Fast or Slow?
Genre? (Style)

Stage 3 – Create
You can now either record the piece of music yourself or use one of the URLs bellow to create your music online.
There are different levels of software depending on your confidence with music making. As another challenge you
could chose to create a piece of music using household objects from around your home.
Beginner
https://www.incredibox.com/demo/ (if you think beatboxing would be good for your advert)
https://learningmusic.ableton.com/ (Sound Pad)
Advanced:
https://www.soundtrap.com/?gclid=CjwKCAjwiMj2BRBFEiwAYfTbCsdpZWRauW62686DNJer10XbjOcHhPhlB5xjmykv
LI8_dR2vDrmVhBoCIlIQAvD_BwE
or
https://www.noteflight.com/
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English
Some people are not happy that your theme park is going to built in their local area. A local reporter has sent to
interview people to find out their arguments for and against the theme park. Write a newspaper article about your
findings. You should include:
1.
2.
3.
4.

A headline
An image of the theme park – this could be your logo
Quotes from local residents. You should include – a concerned resident, theme park owner, a young person
Your findings about the theme park

Use the template below to plan your response.

Headline

Images

Interviews

Planning
document
Positives for
the theme
park
opening

Facts about
the theme
park
Negatives
for the
theme park
opening
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Use the template below to write your article.
Headline
By-line
Article
Image

Article

Page 7 of 33

MFL
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ICT
Mobile phones have developed at an incredible rate over the last few years.
They are getting smaller and smarter. It wasn’t that long ago that all you could do was to
make a call. But now you can connect to the internet, listen to music, watch films, use
apps etc.
Wearable technology is the latest innovation and we keep hearing that we may well be
‘wearing’ our phones in the not too distant future. The introduction of smart watches has
seen this become real life already.
To help people with their visit to the theme park we’d like you to design a mobile app
which they could use to help with their experience of the park. It could be something they
use before their visit to help them book or plan their day. It could also be something they
use whilst at the park or even after their visit.

Planning your app
How will users control your app? Type, swipe,
camera, speech recognition? Explain your
choice.

What is the purpose of the app? How will the app
help people who are visiting the theme park?

Write a description of your app. This description will appear on the app store so make sure your description
helps to sell your app.
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Designing your app
Designing your app. In the below boxes draw the following –
•
•

Home Screen – this is the page that will a user will first see when they open the app
Menu Screen – What will the main menu look like and what options will it give the user
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Art, Design and Technology
Successful companies such as Apple, Nike and Starbucks rely on a logo to represent their company. If you log onto
almost any website, you will see a logo of some form representing their company brand.

Challenge: You are to design a logo for your Theme Park.
Design rules for a successful logo:
•
•
•
•

A successful logo is usually a simple one.
It needs to be easy to understand, even at a distance.
One or two colours makes a successful logo.
The text needs to be easy to read.

Example successful logos. If you like you can research some of your own.

Colour wheel
shows the
relationships
between primary,
secondary and
tertiary colours. Use the colour wheel to help you decide which colours to use on your logo.

Complementary colours: These colours are the opposite to each other on the colour
wheel. They create a high contrast and visual vibration.
Harmonising colours: They sit next to each other or very close to one another on
the colour wheel.

Task 1: Produce some initial ideas for your logo in the boxes below, add colour, try to create a range of ideas.

Task 2: Choose the two ideas you like the most, try to develop them further, ask for the views of others and draw
them very neatly below. Fill each box and add colour.
Page 11 of 33

Design idea 1

Design idea 2

Food Technology
When people go out for the day at a theme park, they often eat in the café or restaurant. If you have a famous
sandwich or ice cream, then it can be a good way to make money.

Challenge: Design a sandwich or ice cream that goes with the theme of your theme park.
Task 1: Draw the item below.

Task 2: Make a list of all the ingredients.

How much would you sell the item for? How much profit would you make?
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Maths
Your spending limit is £500,000.
You must carefully decide what sort of rides you are going to choose for your theme park. You also need to think
about the other facilities visitors will need when they come to your park like toilets, cafes, shops and paths between
your facilities and rides. Many theme parks have different areas that are ‘themed’. In other words, they might have
an African area, a wild west American area or an Old England area. Think carefully about what you want to have in
yours.
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3. Decide on a price per person to enter your theme park.
You must make it cheap enough to attract visitors but enough to make a profit.
Decide on your price and enter it here £ ____________
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4. Profit and Loss!
Each visitor to your theme park will spend;
• £5 at each café you have
• £3 at each shop you have
Work out your total profit from the admission price (gate), cafes and shops.
Then take away your total costs that you have already worked out and find your profit or loss
for each day.
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4. Profit and Loss Continued!
Each visitor to your theme park will spend;
• £5 at each café you have
• £3 at each shop you have
Work out your total profit from the admission price (gate), cafes and shops.
Then take away your total costs that you have already worked out and find your profit or loss
for each day.
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5. Advertising!
You have to decide on the type of advertising you want to use to promote your theme park.
The costs of the different types is given below.
• Design your advert.
• Present it to the class.
Your class will give you a rating of 1, 2 or 3 depending on how good they think your advert is, 1
being the best.
The number of extra visitors your advert will bring in per day depends on your rating.
• Work out the total extra profit you will get from your advertising.
• Was your advertising worth the cost? Was your advertising successful?
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History
Brief: Botchit and Leggit have recruited you to design and promote a History Theme Park. They want it to be
interesting, fun and factually accurate. Can you meet the challenge?
What you need to include:
•

An introduction for the guidebook/website: An exciting introduction promoting your theme park, why is it
unique, why should people come and visit it.

•

Five ‘did you knows’ for our merchandise: The shop will send posters, pencils, t-shirts, hats and lots of other
things. Each item will have on them History Trivia starting ‘DID YOU KNOW…’ Please supply at least 5 of
these (you may want to design the merchandise)

•

A name for the History Theme Park: We were pretty certain that we want to call it ‘Muck and Misery in the
Middle Ages’ We have tested this out with a focus group but it didn’t go down well so create at least 5
alternative names.

•

Rides and attractions: Create names of at least 3 BIG RIDES, create a names for them and explain how they
work. Create a map of your Park. It needs to have at least 3 Historical ZONES e.g. The Romans Zone.

•

A logo: Create a logo for your theme park that includes a reference to your chosen historical event.

Optional extras you could add to your History Theme Park:
•

Research the periods of history you have chosen for your ‘zones’ in your theme park. Add a few facts about
each period to your theme park map e.g. a few facts about the Romans and a few facts about World War 2.

•

Find out the answers to the following questions:

1) When and where was the first theme park created in Britain?
2) Who was the King or Queen when the first theme park was created?
3) Give two examples of events that happened in the same year as the first theme park was built in Britain.
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PE

Place your rides on the above plan. Don’t forget to include your paths and amenities. Answer the following
questions:
1.
2.
3.
4.

How many steps should you average in one day?
How many steps would you do in one mile?
How many steps would you walk in between each rollercoaster?
How many steps would you walk on average in a theme park?
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RE
Have a look at the graph below and answer the following questions.

1. Which religion makes up the biggest percentage? Were you surprised by this?
2. Which religion makes up the smallest percentage? Were you surprised by this?

Using your knowledge from primary school, write down three things you know about the following religions.
Christianity
1.
2.
3.

Islam
1.
2.
3.
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Judaism
1.
2.
3.

Hinduism
1.
2.
3.

Buddhism
1.
2.
3.

Sikhism
1.
2.
3.

Research a religion you do not know much about. This could be:
1. Jainism
2. Zoroastrianism
3. Jediism
How could you ensure that everyone feels welcome at your theme park? What measures could you put in place to
encourage an inclusive theme park that everyone wants to visit?
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Geography
The top of most maps is north and a compass can be used to find which direction north is. Compasses show four
directions - north, east, south and west.
The needle always points north, so when that is lined up with the map it is easy to see in which direction things are.
Task 1- Compass points
1.Add North, East, South and West to the correct points on the 4 point compass.
2. Add North, South, East, West, North East, North West, South East and South West to the 8 point compass.
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Task 2: Using Direction
Follow the directions to find the key words:
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Task 3- Symbols
Symbols are generally the same on most types of map. For example, buildings or tourist attractions are shown with
blue symbols. Different types of roads are shown in different colors - blue for a motorway, red for a main road and
yellow or orange for narrower roads. Dotted green lines are usually used to show footpaths.
Match the symbols to the correct description

School

Place of worship

Parking
Railway Station

Campsite

Task 4- Grid References
A grid of squares helps the map-reader to locate a place. The vertical lines are called eastings. They are numbered the numbers increase to the east. The horizontal lines are called northings as the numbers increase in an northerly
direction.
Things to remember:
•

When you give a grid reference, always give the easting first: "Along the corridor and up the stairs".
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Four-figure grid references can be used to pinpoint a location to
within a square. To find the number of the square:
•

Start at the left-hand side of the map and go east until you
get to the bottom-left-hand corner of the square you want.
Write this number down.
• Move north until you get to the bottom-left corner of the
square you want. Look at the number of this grid line and
add it to the two-digit number you already have.
• This is your four-figure grid reference.
• In this case, the tourist information office is in grid square
4733.
Sometimes it is necessary to be even more accurate. In this case you
can imagine that each grid is divided into 100 tiny squares. The
distance between one grid line and the next is divided into tenths.
1. First, find the four-figure grid reference but leave a space after the first two digits.
2. Estimate or measure how many tenths across the grid square your symbol lies. Write this number after the first two
digits.
3. Next, estimate how many tenths up the grid square your symbol lies. Write this number after the last two digits.
4. You now have a six figure grid reference. In this instance, the tourist information office is located at 476334.

Put your new skills to use and design your own theme park map!

Task 1- Add a compass to your theme park map. Remember the top of the map is usually north.
Task 2- Create your own map symbols for your theme park rides and attractions. Add these symbols to the key
underneath your map.
Task 3- Starting from the entrance of the park give visitors directions to key areas for example the toilets, restaurant
and car park. Remember to use your eight compass points to describe the directions your visitors should take.
Task 4- Add the grid reference for the rides and attractions in the theme park. You will need to add grid numbers to
your map before you begin. Try to use six figure grid references to make sure you are giving visitors the precise
location for each ride and attraction.
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Key
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Science
You are going to try out an experiment to decide what rides your theme park should have.
Watch this link: https://www.youtube.com/watch?v=hQ9JPQN87pI
A few key ideas:
The mass of an object is how much ‘stuff’, or matter it is made of (and is measured in grams or kilograms).
Mass is not a force. The mass of an object (how much of it there is) doesn't change but the weight of it can
change. Weight is a force - the measure of gravity's pull on the mass of an object – so if gravity changes then the
weight of an object will change.
Weight is measured in Newtons (N)
Watch this link: http://www.bbc.co.uk/education/clips/zhmqxnb
Can you match up these key words and their definitions?
Acceleration
Air resistance
Data
Deceleration
Drag
Evidence
Friction
Force
Gravity
Motion
Variables
Water
resistance
Weight

something which could change in value, such as time or
temperature
an increase in speed
something which will affect either the movement or shape of an
object
the force on an object due to gravity
bits of information you have gathered about something you are
investigating
a force which resists motion through a fluid, a fluid being
anything that can flow e.g. liquids, gases
a force which resists motion through water
a decrease in speed
information or measurements you use to help you come to a
conclusion
a move or change in position
a force which resists the motion of objects sliding over each other
attraction between physical objects, easily noticeable when one
of the objects is massive, such as the Earth
a force which resists motion through air
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Draw labelled arrows showing the direction of gravity and resistance forces.
Are the forces balanced or unbalanced? How do you know?
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Bungee – Pick one of these questions
How does the size of an object added to an elastic band, affect the distance the band stretches?
How does the weight of an object added to an elastic band, affect the distance the band stretches?
How does the length of an elastic band affect the distance it stretches?

Equipment needed
• Toys/items of different weights
• A balance (your kitchen scales)
• A ruler (showing mm divisions)
• A hook or door handle
• Elastic band
• Paper clip
• Clear plastic bag with handles (big enough for toys to fit into)

Investigation
• Use the planning sheet to organise your investigation and start by identifying or composing your enquiry question.
• Make predictions and ensure that you have identified variables to enable a fair test.
• What measurements will you need to take before you start? Clue: you will need to use your scales and a ruler.
• Once pre-testing measurements have been completed, attach one end of your elastic band to a fixed hook or door
handle. Make a paper clip hook to add to the other end of the band, the toys/items can then be suspended from this
in their bags.
• Measure the amount of stretch of the elastic band using a ruler – how can you ensure that your measurements are
accurate?
• How will you record your measurements in table and graph form?
• Look for patterns and outline any health and safety guidance you may need to send back to the Theme park
development team.
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Enquiry Question

Variables

Things I could change

Things I could observe or measure

I will change

I will observe

I will keep these things the same

Predicting
When I change
What will happen to
I think….

Results
What I observed
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My data in a table
(clue – put what
you changed in the
first column and
what you
measured in the
second)

I discovered…

Extension – could you produce a graph of your results?
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Chemistry Kiosk – try making these.
Scientific Sherbet

What’s going on?

What do I need?
•
•
•
•
•

Did your sherbet taste delicious? I'm pretty sure
that it did but the real question is how does it
work? What's causing all those tasty bubbles to
start fizzing away inside your mouth?

Bicarbonate of soda
Citric acid
Icing sugar
Cup
Lollipop stick

STEP1 – Add a pea-sized amount of bicarbonate of soda to your
cup.
STEP2 – Add around half a lollipop stick of citric acid to your cup.
STEP3 – Add 3 sticks of icing sugar to your cup.
STEP4 – Make absolutely sure to mix it all together.
STEP5 – Have a taste! Can you feel those bubbles? If you want to
see exactly what’s happening in your mouth then make yourself
another cup of Scientific Sherbet and add some water and watch
it bubble.

Cool Ice Cream
What do I need?
•
•
•
•
•
•
•

Milkshake
Ice cubes
Salt
scientificicecream-2-cream
Tea towel
Small ziplock bag
Large ziplock bag

Those bubbles being formed in your mouth are
bubbles of carbon dioxide.
This experiment is an edible example of the
classic ‘acid +base’ reaction. Our citric acid is
our acid and our bicarbonate of soda is the
alkali (or base).
When the saliva in your mouth helps them to
mix together we get a chemical reaction that
creates the bubbles of carbon dioxide that you
can taste in your mouth. So not only is making
sherbet tasty but it's also a real experiment too!

What’s going on?
The secret to making ice cream from your milkshake is simply to freeze
your milkshake and for that we used some science that you see every
year. Ever notice how in the winter they put salt on the roads?
That’s because the salt lowers the freezing point of the ice and this
causes the ice to melt. This time we used the exact same science to make
our milkshake really cold. This meant that we could use science to freeze
our milkshake and make our very own batch of Scientific Ice Cream!

How do I do it?
STEP1 – Pour half of your milkshake into your small ziplock bag. (I went for chocolate!)
STEP2 – Half fill your large ziplock bag with lots of ice. I used both of my trays of ice.
STEP3 – Add about 10 tea spoons of salt to your ice in the large ziplock bag.
STEP4 – Put the small ziplock bag (with your milkshake in!) inside the large ziplock bag,
STEP5 – This will get really cold so use your tea towel to stop your hand getting too cold.
STEP6 – Wrap the salty ice around your bag of milkshake for round 5 minutes. You just made your very own ice cream!
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